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Apple AURA

See Beyond.

The future doesn't live in your hands.
It surrounds you.

Spatial intelligence, redesigned
for everyday life. . ' ' ¥
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01 / THE IDEA

From screen to surroundings

Apple AURA imagines the next evolution after the smartphone:
spatial intelligence built into elegant, everyday eyewear. Instead of
asking people to look down at a device, information appears
naturally within the world around them - useful when needed,
invisible when it is not.

THE CREATIVE SHIFT

From a product you hold to an intelligence that moves with you.
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02 / THE PRODUCT

Apple AURA
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ception.

A wearable interface'tk
and more like a natural

01 INVISIBLE TECHNOLO

Transparent optics and a minimal frame preserve eye contact and human
\ .
presence.

02 CONTEXTUAL INTELLIGENCE

Information appears in the right place, at ight momen

attention. ~

03 EVERYDAY ELEGANCE

The design turns advanced spatial computing into so desirable,
and wearable.
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03 / THE CATCHPHRASE
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SEE

Human. Immediate. Effortless.

BEYOND
Possibility. Progress. The next frontier.

The line is short enough to be remembered instantly, but open enough to carry a much bigger

promise. It transforms the glasses from a technical object into a new way of perceiving the world.
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04 / THE SLOGAN

A new relationship with technology

"The future doesn't live in your hands.
It surrounds you."

This message challenges the habit that has defined the smartphone era: looking
down at a screen. It positions AURA as the beginning of a more natural era,

where digital intelligence becomes ambient, intuitive, and integrated into real
life.
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05 / VISUAL POWER

Why the image works

01 HERO SCALE
The product is treated like an icon, not an accessory.
02 NEGATIVE SPACE
The calm composition communicates confidence and premium
value.
03 FUTURE HORIZON
The distant city suggests a world already moving toward this idea.
04 COOL LIGHT
Silver, black, and blue create precision, intelligence, and trust.
05 REFLECTION
The illuminated platform makes the product feel revealed, not
merely displayed.
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WONDER

impse of a world that feels larger than the

en.

06 / EMOTIONAL POWER

AURA SELLS POSSIBILITY,
NOT HARDWARE.

[ ] [ ]
CONTROL CALM
Technology that assists without taking over. A sophisticated future without visual chaos.

([ ]
ASPIRATION

A product that makes the user feel early,
capable, and ahead.
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Apple AURA

See Beyond.

The future doesn't live in your hands.
It surrounds youl.

Spatial intelligence, redesigned
for everyday life.

07 / BRAND FIT

Why this feels like Apple

E—

pple's/s’frongest communication does not begin with specifications. It
ins with one simple human promise. AURA follows that tradition by
making adv%réédwspatial computing feel clear, emotional, and inevitable.

Monday, June 10
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DESIGN USEFULNESS
A single, sculptural object with no unnecessary The product promise is practical: information
visual noise. becomes more natural.
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EMOTION ECOSYSTEM
The campaign creates desire through wonder AURA feels like the next interface connecting
rather than technical explanation. Apple services, devices, and intelligence.
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LAUNCH FILM

A city moves through the
day while AURA quietly
enhances navigation,
communication, creativity,
and human connection.

ONE IDEA. MULTIPLE EXPERIENCES.

OUTDOOR

Minimal product portraits
paired only with “See
Beyond.” for immediate
visual recognition.

08 / CAMPAIGN WORLD

SOCIAL

Short first-person moments
revealing how spatial
intelligence changes
ordinary actions.

SEE BEYOND.

A world no longer interrupted by technology, but intelligently enhanced by it.

RETAIL

Immersive demonstrations
where users experience
information appearing
naturally within their
environment.
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