omorrow Runs on Courage.
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FUTURE MOBILITY CAMPAIGN

Creative concept, visual strategy and campaign rationale “Tomorrow Runs on Courage "

SPECULATIVE BRAND EXERCISE - NOT AN OFFICIAL FORD CAMPAIGN



01/ CAMPAIGN IDEA

A future that feels earned.

The concept moves Ford forward without disconnecting it from the qualities that built the brand.

FORD HAS NEVER SOLD ONLY
TRANSPORTATION.

It sells the confidence to go farther - to work,
explore, build and move with purpose.

FORD APEX translates that emotional legacy into
advanced electric mobility: intelligent, premium
and unmistakably strong.

( STRENGTH ] INTELLIGENCE FREEDOM

Progress without abandoning

THE STRATEGIC IDEA a a
identity.
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02 / PRODUCT VISION

Designed for the next frontier.

The product is futuristic, but its posture, utility and visual confidence remain rooted in Ford.

. Electric power without visual fragility

The form is clean and aerodynamic, but never delicate. It communicates endurance before
specifications.

A distinctive light signature

The illuminated front becomes a recognizable brand asset at night, in motion and across
short-form content.

Utility becomes premium

The elevated stance and short-bed silhouette make innovation feel useful rather than
abstract.

A vehicle between city and frontier
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The concept supports commuting, family life, adventure and work - one product with a
A crossover-truck architecture: urban enough for tomorrow, capable enough to remain credible. wide emotional range.
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03 / VISUAL LANGUAGE

Why the image feels powerful.

Every compositional choice reinforces confidence, movement and the transition from heritage to innovation.
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Tomorrow Runs on Courage.

FORD

Ar- = X

Tomorrow Runs on Courage.
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FORD APEX — Built for the next frontier. —|

01 02 03 04

Clear hierarchy Heroic product scale Future made tangible No-compromise contrast

The large APEX wordmark establishes The low camera angle and dominant Architecture, elevated roads and distant Nature and clean energy counterbalance
the product instantly. The eye then foreground position give the vehicle aircraft create a near-future world that the city, suggesting technology that
travels naturally toward the vehicle. authority without aggressive visual noise. still feels believable. expands freedom rather than replacing it.
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04 /| MESSAGE STRATEGY

“Tomorrow Runs on Courage.”

A future-facing line built around human emotion rather than technology jargon.

TOMORROW RUNS ON COURAGE

TOMORROW RUNS ON COURAGE

Signals ambition, possibility and leadership. It Connects energy, movement and everyday Makes the promise human. Courage belongs to
invites the audience to imagine progress rather usefulness. It also echoes the language of drivers, workers, families and the company
than fear change. engines without being limited to combustion. choosing to lead.

The line is broad enough to support vehicles, innovation, workforce stories and corporate purpose - while remaining distinctly Ford.
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05 /| BRAND ALIGNMENT

The bridge between legacy and future.

The campaign succeeds because it evolves familiar Ford truths instead of replacing them.

FORD LEGACY FUTURE EXPECTATION

= Toughness and dependability = Electric intelligence

= Practical freedom A P E X

. . . PROGRESS WITHOUT .
= American ingenuity ABANDONING IDENTITY = Responsible progress

= Connected ecosystems

= Vehicles made for real life = Premium digital experience

The result feels new enough to create desire - and
familiar enough to create trust.
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06 /| CAMPAIGN ECOSYSTEM

One hero image. Multiple premium touchpoints.

The composition has enough clarity and detail to scale from outdoor media to launch pages and social storytelling.

APE X

Tomorrow Runs on Courage.

01 OUT OF HOME 02 DIGITAL LAUNCH 03 SOCIAL CONTENT

Large typography and a clean silhouette make the idea readable The cinematic scene creates a premium environment for product  Vehicle details, light signatures and city motion can become
at speed and from distance. exploration and storytelling. reveals, loops and short-form films.

Campaign potential: launch film | interactive configurator | cinematic product shorts | owner stories | innovation platform
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CREATIVE DIRECTOR
CONCLUSION

The strongest future brands do
not erase their history. They
translate it.

FORD APEX gives Ford a credible future: bold enough to
feel new, useful enough to feel real, and familiar enough to
feel earned.

TOMORROW RUNS ON COURAGE.

Conceptual creat ive exercise. Not affiliated with or commissioned by Ford Motor Company.
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