
T E S L A

FUTURE MOBILITY
CAMPAIGN CASE STUDY

D R I V E  T H E  N E X T  D AW N

A speculative brand platform designed to make Tesla's next 
chapter feel emotional, premium and inevitable.

C O N C E P T  +  C R E AT I V E  D I R E C T I O N
S E B A S T I E N  S O U D A I S

Independent speculative concept. Not affiliated with or commissioned by Tesla, Inc.
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0 2



T H E  B I G  I D E A

Sell the beginning of a new era -
not the specifications of another 
car.

The sunrise is the strategic metaphor. It turns the future into 
something universal, emotional and inevitable. The vehicle 
becomes the first object to emerge from that new world - a 
bridge between today's roads and tomorrow's autonomous 
energy ecosystem.

THE FUTURE, MADE VISIBLE.

A hero product framed inside a complete future world.
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W H Y  T H E  I M A G E  I S  P O W E R F U L

One frame communicates product, world and promise.
The image does not simply show a futuristic vehicle. It gives the audience visual evidence of an entire 
system already working around it.

01 PRODUCT AS ICON

A low, front three-quarter angle 
makes the vehicle feel dominant, 
desirable and immediately 
recognizable.

02 A COMPLETE WORLD

Charging, architecture, renewable 
energy and movement turn the car 
into part of a larger ecosystem.

03 COLOR TELLS THE STORY

Cool uncertainty on the left 
transitions into warm possibility on 
the right - a visual journey toward 
progress.

04 PREMIUM CREDIBILITY

Photoreal surfaces, restraint and 
cinematic scale make the imagined 
future feel close enough to believe.

INFRASTRUCTURE SCALE OPTIMISM
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M E S S A G E  A R C H I T E C T U R E

Three layers. Read in three seconds.

T E S L A

DRIVE THE NEXT DAWN

ELECTRIC.  AUTONOMOUS.  L IMITLESS.

The headline creates desire. The slogan gives that desire 
structure.

DRIVE AGENCY
An active verb gives the audience a role. They 
are not watching the future; they are entering it.

NEXT LEADERSHIP
A concise signal of progress, advantage and 
forward momentum without technical jargon.

DAWN EMOTION
Renewal, optimism and inevitability. Dawn is 
cinematic, human and universally understood.

ELEC TRIC  =  PRESEN T 
TR U TH

AU TON OMO U S =  N EXT  
CA PAB IL ITY

L IM ITLESS =  
EM OTION A L 

HO RIZO N

0 5

Independent speculative concept. Not affiliated with or commissioned by Tesla, Inc.



S T R AT E G I C  B R A N D  F I T

From electric vehicle
to future-living platform.

The image expands Tesla beyond a single car. Architecture, 
charging, renewable power and intelligent movement 
communicate an integrated world. The brand becomes 
infrastructure, intelligence and lifestyle - not only automotive 
design.

DESIRABILITY

A sculptural product people want before 
they fully understand it.

INNOVATION

Technology is shown through experience, 
not overloaded explanation.

SCALE

The city suggests a system capable of 
transforming everyday life.

OPTIMISM

The future is bright, calm and inviting rather 
than cold or dystopian.

It does not ask people to buy a car. It invites them to enter the future.
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A U D I E N C E  I M PA C T

It makes tomorrow feel close enough to want.
The creative moves the audience through a simple emotional sequence - from attention to participation.

01 NOTICE

Iconic silhouette, scale and contrast 
stop the eye.

02 IMAGINE

The viewer mentally enters the city 
and the lifestyle.

03 BELIEVE

The ecosystem makes the future 
feel coherent and credible.

04 ACT

The verb “Drive” transforms the 
viewer into a participant.

P R I M A RY A U D I E N C E

PR EMIU M EV  CU STO MER TEC H NO LO GY AD OPTER FU TU RE-MIN DED  FA MILY INVESTOR  +  PA RTN ER UR BA N  DEC IS ION -MAK ER

The campaign balances aspiration with reassurance: advanced enough to excite, believable enough to trust.
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C A M PA I G N  S Y S T E M

One visual language. Multiple high-impact touchpoints.
The cinematic master is designed to scale without losing its central idea: a powerful product moving toward a brighter 
future.

OU T-O F-HO ME  /  B ILL BO ARD

SOC IA L /  9 :16

TESLA  /   DRIVE THE NEXT DAWN

LAU NCH  PAG E /  KE YN OTE

CINEMA  •   OOH  •   D IGITAL  •   SOCIAL  •   PRODUCT LAUNCH  •   INVESTOR STORYTELLING
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THE FUTURE SHOULD NOT LOOK 
DISTANT.
IT SHOULD LOOK INEVITABLE.

“Drive the Next Dawn” succeeds because it combines an emotional 
promise with visible proof. The audience sees the product, understands 
the direction and feels invited to move forward.

T E S L A  /   S P E C U L AT I V E  F U T U R E  C A M PA I G N

CONCEPT + CREATIVE DIRECTION: SEBASTIEN SOUDAIS

Independent speculative concept. Not affiliated with or commissioned by Tesla, Inc.
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