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s ' S Al-POWERED AUTONOMOUS REAL-TIME MADE FOR
SMART SHOPPING DELIVERY PREDICTION EVERYONE

A speculative future-retail campaign built around predictive convenience, autonomous fulfillment and
human-centered technology. Creative concept and direction - Sebastien Soudais
FUTURE PRODUCT / BRAND STORY / CAMPAIGN SYSTEM 01



01 / THE BIG IDEA

From shopping on demand to living ahead >

Walmart NEXUS imagines a retail ecosystem that anticipates everyday needs and quietly completes the
d

THE CREATIVE OPPORTUNITY

Walmart already owns scale, accessibility and everyday

usefulness. The future opportunity is to turn those

strengths into a feeling: life runs more smoothly because

the system understands what matters, prepares it and
delivers at the right moment.

THE STRATEGIC SHIFT

Reactive shopping — Predictive living

G PREDICT a PREPARE e DELIVER

Al recognizes routines, Smart shelves and Autonomous carts, pods
preferences and likely fulfillment systems and pickup bring it into
needs. assemble the solution. daily life.
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02 / HERO KEY VISUAL

One frame communicates the entire future

The image combines product, people, infrastructure and promise without losing the clarity of a single campaign idea.
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PRODUCT A visible smart cart gives the future something tangible PEOPLE The family turns innovation into an emotional, universal ECOSYSTEM Store, drone, pod and pickup lanes prove
to desire. benefit. the idea can operate at scale.

HERO CAMPAIGN IMAGE SPECULATIVE CONCEPT - NOT AFFILIATED WITH WALMART



03 / PRODUCT CONCEPT

Walmart NEXUS

A connected service system rather than a single gadget: smart cart, personal Al, autonomous delivery and intelligent retail infrastructure.
WHY THE PRODUCT FEELS CREDIBLE

G FAMILIAR BEHAVIOR

It still looks and feels like shopping - the innovation is embedded, not imposed.
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T T A DAY, 4 e SYSTEM THINKING

Cart, store, vehicles and data operate as one service rather than isolated features.

Extimated delivery
Today, 5:30 PM
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0 HUMAN BENEFIT FIRST

The concept sells saved time, reduced friction and peace of mind - not technology for its own sake.

PRODUCT DESIGN RATIONALE SPECULATIVE CONCEPT - NOT AFFILIATED WITH WALMART



04 / MESSAGE STRATEGY

The line turns anticipation into an
emotional benefit

It explains the transformation in plain language and makes advanced
intelligence feel useful, calm and personal.

“ Everything you need.

Before you need it.

CONTRAST “Need” describes the present. “Before” defines the future.
IMMEDIATE CLARITY  No technical explanation is required to understand the promise.

EMOTIONAL RELIEF The line makes anticipation feel like care rather than surveillance.

— CAMPAIGN FLEXIBILITY The wording can support groceries, pharmacy, family, travel, home
and emergency stories.

COPYWRITING AND BRAND MESSAGE SPECULATIVE CONCEPT - NOT AFFILIATED WITH WALMART 5



05 / VISUAL LANGUAGE

Technology made cinematic, accessible and human

Every visual choice protects Walmart's democratic brand character while elevating it into a desirable future world.

Today, 5:30 PM
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THE HUMAN ANCHOR THE HERO PRODUCT THE SYSTEM AT SCALE
A warm family interaction makes the future feel The illuminated smart cart gives the campaign a The store, smart shelves and fulfillment architecture
inclusive, useful and emotionally safe. recognizable object and a clear center of gravity. make the vision feel commercially plausible.

BLUE SIGNALS TRUST AND ACCESSIBILITY. YELLOW CREATES WARMTH, ENERGY AND IMMEDIATE WALMART RECOGNITION.

CINEMATIC ART DIRECTION SPECULATIVE CONCEPT - NOT AFFILIATED WITH WALMART



06 / COMPOSITION

A deliberate path through the idea

The viewer moves from the brand promise to the product, the people and finally the wider operating ecosystem.
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VISUAL HIERARCHY AND ATTENTION FLOW SPECULATIVE CONCEPT - NOT AFFILIATED WITH WALMART



07 / WHY IT IS POWERFUL

It makes convenience feel like care.

Familiar enough to believe. New enough to desire.

01 BRAND CONTINUITY 04 ONE-SENTENCE IDEA
Walmart blue, yellow, family accessibility and everyday utility remain instantly The headline explains predictive retail without technical language or feature
recognizable. overload.

02 CLEAR INNOVATION 05 SCALABLE WORLD
The smart cart, autonomous pod and drone create an immediate future signal. The concept can expand naturally into film, social, retail, OOH, pickup and

membership.

03 EMOTIONAL ASPIRATION
The campaign promises time, calm and confidence - not merely faster The ad does not ask people to admire a machine. It asks
transactions. them to imagine a life with less friction.

That is why the message is powerful: the technology disappears behind a human outcome.

STRATEGIC CREATIVE IMPACT SPECULATIVE CONCEPT - NOT AFFILIATED WITH WALMART



08 / CAMPAIGN POTENTIAL

One promise. Every format.

The platform can become a complete launch ecosystem instead of remaining a single speculative image.
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Everything you need.
Before you need it.

SMARTSHOPPING  DELIVERY.

S OUT OF HOME

FILM A family’s day quietly improves as NEXUS anticipates
each need.
- ”_-,u(.UN
SOCIAL / MOBILE . . . DeliVery N7 b OOH Minimal producF-Ied placements make the line
1 \ > memorable at city scale.

First-person demos make the
product behavior instantly
understandable and
shareable.

SOCIAL Personal “before you needed it” moments invite
participation.

RETAIL Live ;Iemonstrations turn the promise into physical
proof.
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THE FUTURE OF EVERYDAY LIVING.

FINAL CREATIVE TAKEAWAY - SEBASTIEN SOUDAIS SPECULATIVE CONCEPT - NOT AFFILIATED WITH WALMART
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